
Getting Started With 
Email Marketing 
How to improve your Email Marketing and get the 
results you really want
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Email marketing is a great way to promote your website, to interact with your customers, to 
promote your blogs, to encourage attendees to come to events you are sponsoring, etc. Yet, the 
majority of businesses are still not taking full advantage of email marketing.

What is email marketing?

A 2012 study found that 85% of people go online to check email, while only 61% use the internet 
to check social media. Additionally, a recent survey found that 91% of people use email at least 
once a day. Furthermore, an Experian survey found that the average return for every $1 spent on 
email marketing is $44.25 and that 66% of people have made a purchase as a result of an email 
they have received.

Why should you use email marketing?

Spamming is when people (or businesses) send you emails without your consent. I'm sure most 
of you have received plenty of spam mail yourselves. This is obviously NOT the way to email 
market effectively. When users have subscribed, it is possible to email them without spamming 
them. Just make sure the quality of your email newsletter is relevant to your subscribers (like any 
materials you would use for other marketing channels).

Email Marketing is NOT Spamming!

Introduction
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Look for a platform that provides the following:

•  Subscriber management: 
Look for a platform that offers a 
way to group subscribers so you 
can keep them properly 
organized. For instance, you 
might organize subscribers 
based on their relationship with 
your business. For example, if 
they are already customers, then

Choosing an Email 
Marketing Platform

keep them in a group that indicates they �
have already purchased something from you.

•  Ease-Of-Use: Your email marketing platform should offer 
the ability to easily add photos and hyperlinks to your email 
campaigns. A platform that allows users to unsubscribe easily 
is also desirable. Otherwise, you may run into complications 
adhering to the Anti-Spam Act. �

•  Detailed Analytics: If you are spending time and money 
on email marketing, you should also be able to measure its 
success. Use analytics to understand the habits and 
behaviors of your subscribers so that you can reach them 
effectively. �

•  Social Media Integration: Your email marketing 
platform should integrate with social media so that 
subscribers can easily share your emails with their friends 
and followers through a variety of media.
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Email marketing is an 
investment. The pricing for 
platforms can vary greatly 
depending on your needs, the 
number of subscribers you 
have, and the overall features 
available through the platform. 
Pick a platform that offers 
what you need at a price you 
can afford.

“ U s i n g y o u r  e m a i l 
m a r k e t i n g p l a t f o r m 
properly will save you time 
and ultimately make you 
money.” -	Kimberly	Portuondo	
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Look for a platform that provides the following:

Email Marketing 
Platform Comparisons

Mailchimp 

Mailchimp is free for up to 2,000 
subscribers. Otherwise, the cost 
is $10 to $240 per month, 
depending on number of 
contacts.

Highlights
•  Split subject line testing to analyze which performs best
•  Send-time optimization
•  Various third-party program integrations (such as Google 

Analytics)
•  Social media integration
•  Ability to create and send surveys
•  Multi-user accounts for team members
•  Automatically generated permalink pages
•  Geo-location and other segmentation options for 

subscribers
•  Customizable email templates
•  Unlimited number of sends with all paid plans
•  Mobile app so you can send on the go
•  Autoresponders
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Look for a platform that provides the following:

Email Marketing 
Platform Comparisons

Constant Contact

Constant Contact can cost 
anywhere from $15 to $150 for 
up to 25,000 contacts, depending 
upon number of contacts.

Highlights
•  Free 60 day trial
•  Drag and drop editing for their 400 customizable email 

templates
•  Social media integration
•  Various third-party application integrations
•  Ability to send trackable coupons
•  Email personalization options
•  Custom demographics
•  Ability to create and send surveys
•  Multi-user accounts for team members
•  Automatic duplicate contact check
•  Autoresponders
•  Support via phone, email, chat, online FAQs, videos, and 

tutorials
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Look for a platform that provides the following: 
 

Email Marketing 
Platform Comparisons

AWeber

AWeber can cost 
anywhere from $19 to 
$149 a month for up to 
25,000 subscribers. 

Highlights
•  Free 30 day trial
•  Complex personalization options
•  99%+ deliverability (likely the best in the industry)
•  Various third-party application integrations
•  Subscriber management and tracking
•  Live support services
•  Easy to use drag and drop interface for over 700 

templates
•  Email personalization options
•  Subscriber Segmenting
•  Autoresponders
•  Signup form split-testing
•  Unlimited image storage
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Look for a platform that provides the following:

Email Marketing 
Platform Comparisons

Emma

Emma pricing is based on the 
number of subscribers and starts at 
$35 per month for 1,000 
subscribers.

Highlights
•  Free 60 day trial
•  Customizable mobile-optimized templates
•  Google Analytics integration
•  Social media integration
•  Ability to create and send surveys
•  Easy drag and drop design tools
•  Unlimited image storage
•  Delivery advice and consultation if needed
•  Autoresponders
•  Various list customization and segmentation options
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1.  Tell People to Subscribe: Seems obvious, but you 
should tell people to subscribe to receive your content. You 
can do this by having people subscribe directly to your blog 
(to receive your posts via email) or sign-up for your 
updates via a subscription form on your website. �

2.   Encourage Your Existing Subscribers to Share 
Your Content: Include social share links and a "forward 
to a friend" button in your emails. That way you'll have 
access to more people who may be interested in signing up 
for your list. Make sure to include a subscription form at 
the bottom of your emails as well so that people receiving 
the forwarded emails can easily opt-in. �

3.  Add a Subscription Link to Your Email 
Signature: You and your staff should all have a link in 
your email signature that leads people to a landing page 
where they can sign up for your mailing list.

4.  Utilize Social Media: Every so often, you should create 
images to post to your business’ social media accounts, 
encouraging followers to subscribe to your emails. 
Facebook offers a way to create a "sign up" call to action 
on your page, so you should set that up as well.

Capturing Emails
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5.  Offer Something to Incentivize Subscriptions: 
Give something away like a free how-to guide, a free 
ebook, an infographic, or the like. Make it easy; have people 
simply sign up for your emails to receive their free gift.

6.  Collect Email Addresses at Events: Collect email 
addresses at webinars or offline events like trade shows or 
job fairs and import them into your email marketing list. Be 
sure to send these types of contacts a welcome email that 
confirms their opt-in to your list.

7.  Use Advertising and a Landing Page: Use ads on 
Google, Facebook, Twitter, or LinkedIn (Advertise where 
your target audience is!) to link to a landing page with an 
email sign-up.

Capturing Emails
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1.  Creating a "From Label” In most cases, your "from 
label" should be the name of your organization—as 
opposed to the name of an individual. Your recipients must 
immediately recognize that the email is from a company 
they know (since they should have subscribed to receive 
your content); otherwise, they're likely to skim right over it 
without opening it. �
�
For example, if you subscribe to receive email updates from 
KP Kreative and you see emails in your inbox from 
Kimberly Portuondo but have no idea who that is, you will 
likely delete the email and possibly even mark it as spam.

Designing Your Emails

“Many companies think that 
using an individual's name in 
the from label will make the 
email seem more personal, 
but this usually results in 
unread emails.”

-	Kimberly	Portuondo	



13

2. Subject Line: Think of this as the headline for your email. 
Make it short and informative. 

•  Keep the subject under 45 characters. Many email 
service providers cut the subject line off at that number. 
If your recipients can't see the entire subject line, they 
are less likely to open your emails.

•  Create clear subject lines. Don't write something 
misleading in the hopes that it will get people to open 
your email. Subject lines should describe the content or 
purpose of the email.

•  Avoid ALL CAPS and overusing punctuation!!! We know 
you're excited about your emails, but they may end up in 
the spam filter.

3. Email Body
•  Preview Pane: A lot of email service providers 

display a preview of emails before recipients actually 
have to open them. So make sure that your call to action 
or some of your attention-grabbing content will show 
up if your email is being viewed in their preview pane. 

•  Write Short Paragraphs: Content should be very 
easy to scan. Use short paragraphs with bullet points 
and a call to action that stands out.

•  Link often: Don't just link back to your website at the 
end of your email. Make it easy for people to access 
your website by including links throughout your email. 
Turn all your images into links as well since they are 
good attention grabbers.

Designing Your Emails
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4. Images: If you’re include images in your email, they should 
be the correct size to display properly in an email. The smaller 
an image, the faster it will load. The file size of an image for 
email should be 25kb or smaller.

You should also create alt-text for each of your images. This 
back-up text displays in place of an image for those email 
services that automatically block images. Also, if you have any 
vision-impaired subscribers, the alt-text will be read aloud to 
them.

5. Testing: No marketing has a one-size-fits-all method, so 
test different layouts and content to segments within your 
subscribers and use analytics to see what's effective and what's 
not.

Designing Your Emails
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Pay attention to the time of day when you check your emails 
and start there. Base your scheduling on the needs of your 
specific target audience. When scheduling an email campaign, 
consider these general criteria:

1.  Time of Day: There might be some early risers or night 
owls, but you want to reach as many people as possible. 
While this may seem obvious, it is best to send emails 
midday or in the early evening.

2.  Manic Mondays are a thing! People hate Mondays 
enough as it is. Most people dread returning to work to 
scan through all the emails they missed over the glorious 
weekend away from their desks. So don't include your 
emails in that list, which will definitely be overlooked!

3.  The Glorious Weekend: Weekends are typically spent 
doing anything but working for those who can avoid it. 
Email is the last thing on people's minds on Saturdays and 
Sundays. Leave these days alone.

4.  Save the Dates: Most emails are opened within an hour 
after being received; however, some people do not check 
their email until a day or two later. Therefore, if you are 
sending emails out about a specific event, make sure to 
send them at least 3-5 days in advance.

Scheduling Emails
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Review the analytics for your email campaigns consistently. 
Tracking can take many forms, but here are a few things you 
definitely need to watch:

Open rate: Review the number of people who open your 
emails.

Click-through rate: Review the number of people who click 
through the link in your email to your website. Your emails may 
have more than one link; that's fine). Just pay attention to which 
links get the most clicks and where you placed them etc. 
Analyze what works best.

Conversion Rate: Review the number of people who 
become clients. For example, if your email is promoting a 
product, then see how many people clicked the link to that 
product and actually bought it.

Reviewing these three metrics certainly will give you a good 
idea of how successful your campaigns are.

All you need to do now is get started. Switch up your subject 
lines constantly. Play around with the design and frequency until 
you start to see the numbers you want!

Measuring Your Success
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As with any marketing technique, email marketing 
best practices are always changing.

If you have any questions, feel free to reach out to me at kimberly@kpkreative.com

Thank You!

mailto:kimberly@kpkreative.com

